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-MORE AUDIENCE
-ACTIVE WEBSITE

-INCREASE 
COMMUNITY

-VIEWERS
- DEVELOP BRAND

- VISITOR TRACK 
-INTERACTIONS

- SOCIAL ANAYSIS
-VIEWERS

- ITEMS SOLD

-DIGITAL 
MARKETING

-SEO
-PARTNERSHIP
-SOCIAL MEDIA 

PRESENCE

-CREATE CONTENTS
-MANAGE MEDIA

-ATTIRE SPONSORS
- CO-BRANDING

-FEW MONTHS 
INCREASE SOCIAL

-ONE YEAR 
COBRANDING
-TWO YEAR
NEW BRAND
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USERS
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USERS
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X 126 3268 688 X X
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STRATEGY

Media Sponsors Partnership

To financethe EDBF Brand

Testimonial

28



EARN FROM MEDIA

- takinga % from booking accomodation
- membership/subscriptionfees

- shopping online
- Sellingspacesof the web site

- visibilityattire investors

- advertising - outsideinvestmentsand donations
- Redirectto website/shop online

- promotions/ discounts
- newsletter
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SPONSORS

- �¦ 1500 - - �¦ 1000 -
- �¦ 750 -

- �¦ 500 -
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